Abstract: Regional product labeling can help develop regional business activities, especially with 9 traditional regional products. Their general popularity is a significant source of income for the less 10 developed regions. The Gemer-Malohont region belongs to economically underdeveloped areas 11 with high unemployment rate. The subject of the survey was regional food products, which are 12 made by small farmer. The analysis was carried out on a questionnaire survey in the period April- 
Introduction

26
An integral part of the European Union's cohesion policy is an effort to improve the quality and 27 safety of domestic products. A large number of domestic products show specific characteristics 28 related to their geographical origin, traditional production, use of traditional raw materials or other 
Materials and Methods
139
The study aims to analyze and assess the opinion of the consumers on the regional branding in 
146
The consumer survey was attended by 150 respondents. 
149
of the test, we can say that the sample is representative by the region (p-value = 0.848) and by gender
150
(p-value = 0.573).
151
Using the two-step clustering, we determined the segment of consumers, who do or don't 152 purchase the regional food products. Firstly, descriptive analysis was performed, followed by a 153 cluster-analysis. Two-step cluster analysis represents method that requires only one pass throughout 154 the data. The process consist of two major steps: first step, where initial clustering of observations 155 into small sub-clusters is performed and further on these sub-clusters are treated as separate
156
observations. The second step is groping, where the sub-clusters are bases for the analysis, and they quantities: purchase of home product, purchase of regional product, knowledge of regional branding
159
and composition of the product.
160
Another method was radar chart, which is a graphical method of displaying multivariate data 161 in the form of a two-dimensional chart of three or more quantitative variables represented on axes 162 starting from the same point. The values for adjacent variables in a single series are connected by lines, and, frequently, the polygonal shape created by these lines is filled with a color. We used the 
224
Sobota district (61.7%) with a slight prevalence of rural areas (53.3%). Rimavská Sobota, in the Gemer- 
229
Consumers of the first cluster belong to knowledgeable regional food purchasers (100.0% have 230 knowledge of regional product labeling) for whom the composition of food is above the price.
231
According to , food labels are a guarantee of food quality and safety.
232
There are emerging studies about the meaning and interpretation of information on the food of purchasing a regional product is based on the fact that the respondent identifies the brand,
274
identifies the composition and takes into account the price in all four districts (Rimavská Sobota,
275
Rožňava, Revúca and Poltár). As seen, negative responses were show in the food composition 
288
In our research of consumer behavior, we also monitored regional food expenditure. Generally 289 speaking, the more developed a country is, the smaller the percentage of household income it spends 290 on food, as this map shows ( Figure 6 ). There are only eight countries in the world that spend less 291 than 10% of their household income on food. Four of these are in Europe: the UK is third at 8.2%,
292
followed by Switzerland at 8.7%; Ireland spends 9.6% and Austria 9.9%. The remaining four countries 293 are spread across the globe. The US spends the least at 6.4%, Singapore spends the second lowest 294 amount at 6.7%. Canada spends 9.1% on food, while Australia spends 9.8% [52] . 
302
Malohont regional brand, we focused on spending on regional food. The average value was about 303 139 EUR (Table 3) . (Figure 7 ) by the form of box-plots. In 
304
Conclusions
326
Environmental labelling is a worldwide applicable concept which has become part of strategies,
327
as well as policy of environmental protection, permanently sustainable development and social 328 responsibility. Product labelling does not only serve to set standard of product quality, it has a direct the Single Market for Green Products 2013. Available online:
